
_-------------GIEAR EXIP02IXn _
Gear Education at Gear Expo

Gear &,0 p.rovides an oppo.ttIJnity to leam hom the industry's experts by walking the aisles
Bnd 'alkinll to exhibitors. Visitors I" Geat Expo ztJIJIalso can' ,falte .advant~ge of some torma' tr.aining

and educational opportunities sponsored by AGMA ,andSME..

AGMA Seminar
The American Gear Manufacturers

Association will hold a special session of
the basic course from its Training School
for Gear Manufacturing;

The course will be presented Oct
8-10 alongside Gear Expo 200 I at the
Cobo Center in Detroit. The special se -
sion will con ist of the classroom-train-
ing pan of the regular course, held at
Richard J. Daley College, in Chicago, IL

The session costs $450 for AGMA
members and $575 for nonmember .
Session hours are from 8 a.m. to 12 p.m.
For more information about the session,
contact AGMA by telephone at (703)
684-021 I or by sending e-mail. me sages
to geareJ(po@agma.org.

SME Seminars
The Society of Manufacturing En-

gineers will present four gear-related
seminars Oct 8-] 0 alongside Gear Expo
2001. The erninar titles, with a descrip-
tion. of each seminar, appear below,

Gear MeCrology,. Oct. 8, presented
by Edward Lawson, director of metrolo-
gy at M&M Precision Systems Corp.
This seminar begins with a brief history
of gear technology and an overview of
gear inspection and types of gearing. It
continues with single- and double-flank
composite testing, the involute profile,
tooth alignment, pitcliline runout, and
pitch and index errors. Lawson. win cover
tile gear inspection standard, ANSII
AGMA 2000-A88. and alternative testing
methods and measurement validity.

The Preliminary Gear Design
Thought Precess, CkJt.9. presented by
Raymond Drago, chi.ef engineer of Drive
Systems Technology Inc. and a senior
technical fellow of Boeing Co. This
course addres es the development of the
preliminary gear design and is intended
for design, product and proce engineers
who are new to the industry. It is also
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intended for gear users, buyers and peci-
fiers who don't design gears, but who are
required to understand the engineering
principles of gear design.

Oe.ar haping Manufadnrin,g Dy-
namics. Od.9, presented by John Lange,
ill product manager for Gleason Corp .• and
Glenn Schlasb, an engineering manager
for Gleason Cutting Tools Corp. Thi .sem-
inar covers the basic of the shaping
process, including the kinematics of the '
machine 1001. the importance of gear
shaping without helical guides, the c 11-

cepts of shaper cutting tool design and
otherrechnical aspects of gear shaping.

Advanced Gear Processing and
Manulact~ring, OcL 10. <II forum and I
discus ion with seven topic scheduled for !
presentation. The program contents and !
participant win include: I
• "Fini h Hobbing of Hardened Gears," J

DCllnisR. Gimpert, Koepfer America i

L.L.C.; ~.,[
• 'The Prediction of Wonn Gear Contact
and Transmission Error Based on Toolh i
Surface Measurement," Dr. Michael Fish,
Holroyd;
• "Fahrenheit 451: Gear Up for Induction
Hardening," Daniel. 1. Williams. Welduc-
tion Corp.;
• "Near- iet Forged Gears," Dale
Debeljak, Pre rile Corp.;

"lmprovillg Gear Manufactur:ing
Through Better Parts Washer Manage-
ment," Rick Terrien, Universal Separators
lnc.;
• "Shaving: A Successful Gear Finishlng

I
Proces ," Dennis A. Sine, Nachi Machin- 1
ing Technology Co.; and i
• "Efficient Hard Gear Finishing Utilizing I

en-Dressable Tools," Tom Lang, Kapp .
Technologie .

Each SME seminar costs $395 for
SME members and $445 for nonmembers.
Program 11 urs are from 8 a.m. to 2 p.m.
For infommtion about attending any of the
SME seminars, contact Lynn Albertson, ,
enior program developer, by telephon tu

,(3l3,) 271. -1500, extensicn 2131. or by e-
mail at alhelyn@sme.org.

Tell Us Whit YCHI Think ...
I,f you found this article of interest and/or
useful, plaase circle 330.

If you did not cara for this article, circle 331.

IMa,rketin'g Sollutlions,
We he'lpall som of gear i dus1Jy companie feac: their target marbts

IDyery da". including:
- Gear i:ob shops and gear d~jivelmamLfacturers
"Gear machine tool manul cluren;
" GBar c lrttinYItool manuta cturen
-Inspection equipment manufacturers
• Workholdingl manufactural'S
• Materials suppliers
- Suppliers ,ofservices. sucb as huat traating. consulting and mO~B.

We can give you t'ips and secrets that have helped many in our industl'V
Ir'BBc'1ltheir targ,et markets. Our experts, will walk yOUI through:
" How to spre d your message for FREE.
• How to reach the buyers who need lour products ,andservices
• How to g.Dtthe' mo,stout ,ofyour ,advertising dollar
-The importance 01 consistency
• How to mal(D the most of your technical eKponisl'
• Pllanningl a long-term strategy
.' HoWtD k-'1ow'lif your ,ads ,are working.
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