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do your job better.

But. it could, and with the help of you, our

have more than
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address your
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information resource for the
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report on both basics and cutting-edge
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respects, Peg has been Gem' Technology from

years for us. We've learned

In the early days, when

a lot, had alot of fun and
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a lot of good
friends-thanks
to you.

of Peg Short

on the masthead

the very beginning.
our office coni

ted of one desk, it was Peg's.

She did everything:
sold

ads,

negotiated

wrote and edited copy.
with

demand

with far more than just "the

and a strong core of regular advertisers. We've
improvements-since
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changes. We want to' be able to provide you

loyal readers and advertisers. i,tdid.
Now, as we enter
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suppliers
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authors, laid out the pages and answered the

Now we invite you to come along as we begin
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phones. As we grew, it was Peg's clear editorial eye that made sure our i's were dotted, our
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The man who will guide Gear Technolo-

gy's editorial and advertising

in the coming

years is Jim Spalding .. Jim has covered

the

Michael Goldstein.
Editor-in-Ch ief
SE'PTEM'BERIOCTOBER

Ig·g·~

9

